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DETAILED ACTION 

Election/Restrictions 

1. This communication is in response to the restriction filed 10/31/02 in paper number 10, 
the following has occurred: Applicant makes an election on Group I which includes claims 1-46, 
58-68, 72-74 and 76-77. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented andthe priorart are . 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

3. Claims 1-5, 7-10, 14-23, 26, 29, 58-59, 61-63, 65, 72 and 76-77 are rejected under 35 
U.S.C. 103(a) as being unpatentable over U.S. Patent No. 6,385,592 to Angles et al. in view U.S. 
Patent No. 6,018,713 to Coli et al. 

As per claim 1, Angles et al. teaches a system and method for delivering customized 
advertisements to users of interactive device including computers connected to on-line services, 
interactive kiosks (reads on "a plurality of devices for enabling entry" and "display to the user"), 
interactive television system and the like (see: column 2, lines 49-62 and abstract). The system 
includes a consumer computer (10, Fig. 1) (reads on "a product information selecting 
computer"), a content provider computer (14, Fig. 1) and advertisement provider computer (18, 
Fig. 1), which communicate with each other by use of a communication medium (20, Fig. 1) 
(reads on "a communications network for transmitting information") (see: column 7, lines 60- 
64). In addition, Angles et al. further teaches that a consumer directs the consumer computer (12, 
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Fig. 1) to communicate with content provider computer (14, Fig. 1) via the communication 
medium (20, Fig. 1) and based the consumer's profile, the advertisement provider computer (18, 
Fig. 1) selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (see: column 7, lines 65 to column 8, lines 28). Additionally, Angles et al. 
teaches that the advertisement provider computer (18, Fig. 4) utilizes a variety of modules to 
store customer information and to generate customized advertisements (30, Fig. 1). The modules 
include a registration module (60 Fig. 4), an advertising module (62, Fig. 4), a registration 
database (68, Fig. 4), an advertisement database (70, Fig. 4) and an accounting database (72, Fig. 
4) (reads on "database for storing information connected to consumer's computer") (see: column 
13, lines 34-47 and column 15, lines 32-43). 

Angles et al. fails to teach the targeting of healthcare related information and healthcare 
product information to a computer user. 

Coli et al. teaches a network-based system and method for ordering and cumulative 
results reporting of medical test at a hospital or physician office that includes advertising for a 
particular drug treatment or medical device that may be needed by the patient as part of the test 
results reporting output (see: column 4, lines 25-35 and abstract). In addition, Coli et al teaches a 
client computer is programmed to display advertising and product information after receiving a 
request the user's computer (see: column 7, lines 25-47). 

Therefore, it would have been obvious to a person of ordinary skill in the art the time the 
invention was made to include the advertisement of drug treatment and medical devices as taught 
by Coli et al. within the delivery of customized advertisements as taught by Angles et al. with the 
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motivation of trying to successfully promoting a product or service to a targeted audience 
according a user profile. 

As per claim 2, Angles et al. teaches a system and method for delivering customized 
advertisements to users of interactive device including computers connected to on-line services, 
interactive kiosks (reads on "a plurality of devices for enabling entry" and "display to the user"), 
interactive television system and the like (see: column 2, lines 49-62 and abstract). The system 
includes a consumer computer (10, Fig. 1), a content provider computer (14, Fig. 1) and 
advertisement provider computer (18, Fig. 1) (reads on "a advertising selecting computer"), 
which communicate with each other by use of a communication medium (20, Fig. 1) (reads on "a 
communications network for transmitting information") (see: column 7, lines 60-64). In addition, 
Angles et al. further teaches that a consumer directs the consumer computer (12, Fig. 1) to 
communicate with content provider computer (14, Fig. 1) via the communication medium (20, 
Fig. 1) and based the consumer's profile, the advertisement provider computer (18, Fig. 1) 
selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (reads on "advertising selecting computer compares related information to 
the advertising information and selects advertising information for display to the user") (see: 
column 7, lines 65 to column 8, lines 28). Additionally, Angles et al. teaches that the 
advertisement provider computer (18, Fig. 4) utilizes a variety of modules to store customer 
information and to generate customized advertisements (30, Fig. 1). The modules include a 
registration module (60 Fig. 4), an advertising module (62, Fig. 4), a registration database (68, 
Fig. 4), an advertisement database (70, Fig. 4) and an accounting database (72, Fig. 4) (reads on 
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"database for storing information connected to consumer's computer") (see: column 13, lines 34- 
47 and column 15, lines 32-43). 

Angles et al. fails to teach the targeting of healthcare related information and healthcare 
product information to a computer user. 

Coli et al. teaches a network-based system and method for ordering and cumulative 
results reporting of medical test at a hospital or physician office that includes advertising for a 
particular drug treatment or medical device that may be needed by the patient as part of the test 
results reporting output (see: column 4, lines 25-35 and abstract). In addition, Coli et al. teaches a 
client computer is programmed to display advertising and product information after receiving a 
request the user's computer (see: column 7, lines 25-47). 

The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per claim 3, Angles et al. and Coli et al. fails to explicitly teaches healthcare related 
information comprises information received from a healthcare group consisting of healthcare 
providers, patients, healthcare service organizations, pharmaceutical companies, healthcare 
product and service vendors, pharmacies, medical facilities, healthcare information services, 
medical record databases, government agencies, non-profit organizations, health research 
organizations and billing companies. 

However, Angles et al. and Coli et al. teach a network-based system and method for 
ordering and cumulative results reporting of medical test at a hospital or physician office 
computers (202, 204, 206, 208, Fig. 2) that includes advertising for a particular drug treatment or 
medical device that may be needed by the patient as part of the test results reporting output (see: 
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Coli et al.: column 4, lines 25-35, column 9, lines 4-22 and abstract). The Examiner considers 
modifying the hospital and physician office to include the above mentioned healthcare group an 
obvious modification to system of Angles et al. and Coli et al. 

One of ordinary skill in the art at the time the invention was made would have found it 
obvious to include a healthcare group consisting of healthcare providers, patients, healthcare 
service organizations, pharmaceutical companies, healthcare product and service vendors, 
pharmacies, medical facilities, healthcare information services, medical record databases, 
government agencies, non-profit organizations, health research organizations and billing 
companies within the system as taught by Angles et al. and Coli et al. with the motivation of 
receiving information from a number of people in the medical community to better target 
advertisement more suited to their profession. 

As per claim 4, Angles et al. teaches database of stored non-healthcare related 
information connected to the advertising selecting computer wherein the selecting computer 
compares the healthcare related information and the non-healthcare information to the 
advertising information and selects advertising information for display to the user that is related 
to the non-healthcare information. This feature is met by the consumer computer (12, Fig. 1) that 
communicates with the content provider computer (14, Fig. 1) via the communication medium 
(20, Fig. 1) and based on the consumer's profile, the advertisement provider computer (18, Fig. 
1) selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (reads on "advertising selecting computer compares related information to 
the advertising information and selects advertising information for display to the user 5 ') (see: 
column 7, lines 65 to column 8, lines 28). Angles et al. further teaches that the advertisement 
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provider computer (18, Fig. 4) utilizes a variety of modules to store customer information and to 
generate customized advertisements (30, Fig. 1). The modules include a registration module (60 
Fig. 4), an advertising module (62, Fig. 4), a registration database (68, Fig. 4), an advertisement 
database (70, Fig. 4) and an accounting database (72, Fig. 4) (reads on "database for storing 
information connected to consumer's computer") (see: column 13, lines 34-47 and column 15, 
lines 32-43). 

As per claim 5, Angles et al. teaches that at least one of the pluralities of devices is a 
wireless portable computer device (see: column 10, lines 43-48). 

As per claim 7, Angles et al. teaches a system that includes a consumer computer (10, 
Fig. 1), a content provider computer (14, Fig. 1) and advertisement provider computer (18, Fig. 
1), which communicate with each other by use of a communication medium (20, Fig. 1) (see: 
column 7, lines 60-64). 

Angles et al. fails to the advertising selecting computer constructs a medical record for a 
patient using healthcare information selected from at least one of the healthcare group and 
transmits the medical record via the communications network to a computer user. 

Coli et al. teaches an advertising process that begins when recent test result values are 
compared to information in a database, using an expert system based on patient demographics, 
medical history, and the available test results, whether any of the values are abnormal or whether 
the patient record indicates a potential need for particular medical items. If the patient records 
indicates a need for particular medical item or drug an advertisement for a drug or other medical 
device is selected and transmitted to the physician or hospital computers (see: column 16, lines 
40-55). 
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The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per claims 8-10, Angles et al. teaches a system includes a consumer computer (10, 
Fig. 1), a content provider computer (14, Fig. 1) and advertisement provider computer (18, Fig. 
1), which communicate with each other by use of a communication medium (20, Fig. 1) (see: 
column 7, lines 60-64). In addition, Angles et al. further teaches that a consumer directs the 
consumer computer (12, Fig. 1) to communicate with content provider computer (14, Fig. 1) via 
the communication medium (20, Fig. 1) and based the consumer's profile, the advertisement 
provider computer (18, Fig. 1) selects an appropriate customized advertisement (30, Fig. 1) then 
sends it to the consumer computer (12, Fig. 1) (see: column 7, lines 65 to column 8, lines 28). 
The system of claim 2 further comprising the advertising selecting computer transmits a 
pharmaceutical advertisement to at least one of the plurality of devices for display via the 
communications network and in response to a healthcare provider user selecting the displayed 
pharmaceutical advertisement, a prescription for a patient is initiated. 

Angles et al. fails to explicitly teach transmitting pharmaceutical advertisement in 
response to a healthcare provider user selecting the displayed pharmaceutical advertisement, a 
prescription for a patient is initiated and automatically created as well as initializing parameters 
of the prescription to values based on patient medical information. 

Coli et al. teaches an advertising process that begins when recent test result values are 
compared to information in a database, using an expert system based on patient demographics, 
medical history, and the available test results, whether any of the values are abnormal or whether 
the patient record indicates a potential need for particular medical items. If the patient records 
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indicates a need for particular medical item or drug an advertisement for a drug or other medical 
device is selected and transmitted to the physician or hospital computers (see: column 16, lines 
40-55). 

The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per claim 14, Angles et al. teaches a consumer computer (12, Fig. 1) that 
communicates with the content provider computer (14, Fig. 1) via the communication medium 
(20, Fig. 1) and based on the consumer's profile, the advertisement provider computer (18, Fig. 
1) selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (see: column 7, lines 65 to column 8, lines 28). Angles et al. further 
teaches that the advertisement provider computer (18, Fig. 4) utilizes a variety of modules to 
store customer information and to generate customized advertisements (30, Fig. 1). The modules 
include a registration module (60 Fig. 4), an advertising module (62, Fig. 4), a registration 
database (68, Fig. 4), an advertisement database (70, Fig. 4) (reads on "product information 
database") and an accounting database (72, Fig. 4) (see: column 13, lines 34-47 and column 15, 
lines 32-43). 

Angles et al. fails to teach displaying targeted healthcare product information to a 
computer user relating to the medical information comprising a medical information database 
including patient medical information. 

Coli et al. teaches a server computer programmed to store patient test data records in a 
database such as patient ID, test ID, date, observed values, and additional notes (see: column 7, 
lines 49-57. In addition, Coli et al. teaches a patient database (214, Fig. 2) that selectively 
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generates longitudinal medical reports (216, Fig. 2), and performs test ordering functions (218, 
Fig. 2), real time results reporting (220, Fig. 2), and intelligent physician alerting and decision 
support functions (222, Fig. 2) as appropriate in response to requests from computers (202, 204, 
206, 208, Fig. 2) (see: column 9, lines 35-40). 

The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per claim 15, Coli et al. teaches a client computer that is programmed to display 
advertising and product information after receiving a request the user's computer (see: column 7, 
lines 25-47). The Examiner considers the computer users to be group consisting of a patient and 
a healthcare provider. 

As per claims 16-18, Coli et al. teaches a network-based system and method for ordering 
and cumulative results reporting of medical test at a hospital or physician office that includes 
advertising for a particular drug treatment or medical device that may be needed by the patient as 
part of the test results reporting output (see: column 4, lines 25-35 and abstract). 

As per claims 19-23, Coli et al. teaches a server computer programmed to store patient 
test data records in a database such as patient ID, test ID, date, observed values, and additional 
notes (see: column 7, lines 49-57. In addition, Coli et al. teaches a patient database (214, Fig. 2) 
that selectively generates longitudinal medical reports (216, Fig. 2), and performs test ordering 
functions (218, Fig. 2), real time results reporting (220, Fig. 2), and intelligent physician alerting 
and decision support functions (222, Fig. 2) as appropriate in response to requests from 
computers (202, 204, 206, 208, Fig. 2) (see: column 9, lines 35-40). Additionally, Coli et al. 
teaches a network-based system and method for ordering and cumulative results reporting of 
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medical test at a hospital or physician office that includes advertising for a particular drug 
treatment or medical device that may be needed by the patient as part of the test results reporting 
output (see: column 4, lines 25-35 and abstract). Furthermore, a client computer is programmed 
to display advertising and product information after receiving a request the user's computer (see: 
column 7, lines 25-47). The Examiner considers the data received and the information requested 
by the user's computer regarding the display of an advertisement and product information to the 
users to also include a group consisting of health care provider information, patient medical 
records, patient prescription records, patient entered information, medical test ordering and test 
result records, and health information. 

As per claims 26 and 29, they are rejected for the same reasons set forth in claim 19. 

As per claim 58, Angles et al. teaches a system and method for delivering customized 
advertisements to users of interactive device including computers connected to on-line services, 
interactive kiosks, interactive television system and the like (see: column 2, lines 49-62 and 
abstract). The system includes a consumer computer (10, Fig. 1), a content provider computer 
(14, Fig. 1) and advertisement provider computer (18, Fig. 1), which communicate with each 
other by use of a communication medium (20, Fig. 1) (see: column 7, lines 60-64). In addition, 
Angles et al. further teaches that a consumer directs the consumer computer (12, Fig. 1) to 
communicate with content provider computer (14, Fig. 1) via the communication medium (20, 
Fig. 1) and based the consumer's profile, the advertisement provider computer (18, Fig. 1) 
selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (see: column 7, lines 65 to column 8, lines 28). 
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Angles et al. fails to teach targeting healthcare product information and transmitting the 
display to a patient. 

Coli et al. teaches a network-based system and method for ordering and cumulative 
results reporting of medical test at a hospital or physician office that includes advertising for a 
particular drug treatment or medical device that may be needed by the patient as part of the test 
results reporting output (see: column 4, lines 25-35 and abstract). In addition, Coli et al. teaches a 
client computer is programmed to display advertising and product information after receiving a 
request the user's computer (see: column 7, lines 25-47). 

The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per clam 59, Angles et al. and Coli et al. teaches a network-based system and method 
for ordering and cumulative results reporting of medical test at a hospital or physician office that 
includes advertising for a particular drug treatment or medical device that may be needed by the 
patient as part of the test results reporting output (see: Coli et al.: column 4, lines 25-35 and 
abstract). In addition, Angles et al. and Coli et al. teaches a client computer is programmed to 
display advertising and product information after receiving a request the user's computer (see: 
Coli et al.: column 7, lines 25-47). Angles et al. and Coli et al. further teaches that a consumer 
directs the consumer computer (12, Fig. 1) to communicate with content provider computer (14, 
Fig. 1) via the communication medium (20, Fig. 1) and based the consumer's profile, the 
advertisement provider computer (18, Fig. 1) selects an appropriate customized advertisement 
(30, Fig. 1) then sends it to the consumer computer (12, Fig. 1) (see: Angles et al.: column 7, 
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lines 65 to column 8, lines 28). The Examiner considers the consumer's profile to be based on 
user-entered data that could be patient-entered. 

As per claim 61, Angles et al. teaches that a consumer directs the consumer computer 
(12, Fig. 1) to communicate with content provider computer (14, Fig. 1) via the communication 
medium (20, Fig. 1) and based the consumer's profile, the advertisement provider computer (18, 
Fig. 1) selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (see: Angles et al.: column 7, lines 65 to column 8, lines 28). The 
Examiner considers the consumer's profile to be based on user-entered data that could be patient- 
entered. 

Angles et al. fails to teach customizing information on the display based on the patient 
medical information, the healthcare provider information and the patient-entered data. 

Coli et al. teaches a network-based system and method for ordering and cumulative 
results reporting of medical test at a hospital or physician office that includes advertising for a 
particular drug treatment or medical device that may be needed by the patient as part of the test 
results reporting output (see: column 4, lines 25-35 and abstract). In addition, Coli et al. teaches a 
client computer is programmed to display advertising and product information after receiving a 
request the user's computer (see: column 7, lines 25-47). 

The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per claim 62, Angles et al. teaches a system and method for delivering customized 
advertisements to users of interactive device including computers connected to on-line services, 
interactive kiosks, interactive television system and the like (see: column 2, lines 49-62 and 
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abstract). The system includes a consumer computer (10, Fig. 1), a content provider computer 
(14, Fig. 1) and advertisement provider computer (18, Fig. 1), which communicate with each 
other by use of a communication medium (20, Fig. 1) (see: column 7, lines 60-64). In addition, 
Angles et al. further teaches that a consumer directs the consumer computer (12, Fig. 1) to 
communicate with content provider computer (14, Fig. 1) via the communication medium (20, 
Fig. 1) and based the consumer's profile, the advertisement provider computer (18, Fig. 1) 
selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (see: column 7, lines 65 to column 8, lines 28). Additionally, Angles et al. 
teaches that the advertisement provider computer (18, Fig. 4) utilizes a variety of modules to 
store customer information and to generate customized advertisements (30, Fig. 1). The modules 
include a registration module (60 Fig. 4), an advertising module (62, Fig. 4), a registration 
database (68, Fig. 4), an advertisement database (70, Fig. 4) and an accounting database (72, Fig. 
4) (see: column 13, lines 34-47 and column 15, lines 32-43). 

Angles et al. fails to explicitly teach access through a global communication network and 
displaying targeted healthcare product information including creating patient medical records. 

Coli et al. teaches a network-based system and method for ordering and cumulative 
results reporting of medical test at a hospital or physician office that includes advertising for a 
particular drug treatment or medical device that may be needed by the patient as part of the test 
results reporting output (see: column 4, lines 25-35 and abstract). In addition, Coli et al. teaches a 
client computer is programmed to display advertising and product information after receiving a 
request the user's computer (see: column 7, lines 25-47). Furthermore Coli et al. teaches at block 
1710, that the computer using a communications network, such as the internet or a private 
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network is used to create a complete cumulative results reporting record for that patient (see: 
column 18, lines 3-8). 

The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

As per claim 63, it is rejected for the same reasons set forth in claim 19. 

As per claim 65, it is rejected for the same reasons set forth in claim 19. 

As per claims 72 and 76-77, Angles et al. and Coli et al all use a computer system with 
software to run all the programs performed on the system (see: Angles et al.: column 3, lines 21- 
30 and Coli et al. column 9, lines 4-17). 

4. Claims 6, 11-13, 45-46 and 66-68 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over U.S. Patent No. 6,385,592 to Angles et al. in view of Official Notice. 

As per claim 6, Angles fails to explicitly teach the devices are selected from the group 
consisting of web TV devices, personal digital assistant devices, personal computers, handheld 
portable computers, portable computers, wireless telephone devices and wireless personal access 
devices. 

However, Angles et al. teaches that the consumer computer (12, Fig. 1) could be a 
computer workstation, a local area network of computer, an interactive television, an interactive 
kisok, a personal digital assistant, an interactive wireless communications device or the like (see: 
column 10, lines 43-48). It is well known in the computer industry to use the above-mentioned 
devices to communicate with a network. Therefore, it would have been obvious to a person of 
ordinary skill in the art the time the invention was made to include the above-mentioned devices 
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within the delivery of customized advertisements as taught by Angles et al. with the motivation 
of providing appropriate means for user to communicates via a network. 

As per claims 11-12, Angles et al. teaches the use of an advertising module (62, Fig. 4) 
that determines the appropriate amount to debited or credited to accounts of the content provider, 
customer and advertiser for viewing an advertisement and then stores the advertising audit 
information in the accounting database (72, Fig. 72) (see: column 21, lines 9-36 and Fig. 8). 

Although Angles et al. fails to explicitly teach calculating a revenue amount to be paid to 
the healthcare provider for using the computer system and referring patients to a health 
information website. It is well known in the medical industry that a fee is paid by the users 
("healthcare provider") to the advertiser for directing individuals ("patient") to particular website 
with the useful information of a product or service. Therefore, it would have been obvious to a 
person of ordinary skill in the art the time the invention was made to calculate a revenue amount 
for referring patient to website within the delivery of customized advertisements as taught by 
Angles et al. with the motivation of providing relevant and significant information to an 
individual informing him of the new or improved product or service. 

As per claim 13, Angles et al. teaches a wide range of interactive communication 
mediums such as interactive television networks, telephone networks, wireless data transmission 
systems, two-way cable systems, customized computer networks, interactive kiosk networks, 
automatic teller machine networks, and the like (see: column 9, lines 37-43). 

Although Angles et al. fails to teach a communications network selected from the group 
consisting of a global communications network, a communications inter-network, a wide area 
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network, a local area network, a wireless telephone network, a satellite network, an interactive 
television network and a cable network. 

It is well known in the computer industry that the above-mentioned networks are used to 
connect a group of computers using a communication medium such a modem. Therefore, it 
would have been obvious to a person of ordinary skill in the art the time the invention was made 
to include a group consisting of the above mentioned networks within the delivery of customized 
advertisements as taught by Angles et al. with the motivation allowing a high volume of 
computers to transmit and receive information via a high speed network. 
As per claims 45-46, Angles et al. teaches the use of an advertising module (62, Fig. 4) that 
determines the appropriate amount to debited or credited to accounts of the content provider, 
customer and advertiser for viewing an advertisement and then stores the advertising audit 
information in the accounting database (72, Fig. 72) (see: column 21, lines 9-36 and Fig. 8). 

Although Angles et al. fails to explicitly teach prioritizing pharmaceutical advertisement 
display order according to an amount of revenue received for displaying each pharmaceutical 
advertisement. It is well known in the medical industry that a fee is paid by the users to the 
advertiser for directing the user to a website including pharmaceutical information of that 
company's particular product or service. Therefore, it would have been obvious to a person of 
ordinary skill in the art the time the invention was made to calculate a revenue amount for 
referring patient to website within the delivery of customized advertisements as taught by Angles 
et al. with the motivation of providing relevant and significant information to an individual 
informing him of the new or improved product or service. 

As per claims 66-68, they are rejected for the same reasons set forth in claims 11-12. 
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5. Claims 24-25, 27-28, 60 and 73 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over U.S. Patent No. 6,385,592 to Angles et al. and U.S. Patent No. 6,018,713 to 
Coli et al. in view of Official Notice. 

As per claim 24, Angles et al. and Coli et al. teaches a patient medical record comprises 
information selected from the group consisting of a patient's medical condition, allergies, 
medications, physical examination results, test orders and results, health insurance enrollment 
and selected pharmacy (see: Coli et al. Fig. 11). 

Although Angles et al. and Coli et al. fail to teach all of the above-mentioned patient 
medical record, it is well known in the medical field to include a patient medical record 
comprises a group consisting of a patient's medical condition, allergies, medications, physical 
examination results, test orders and results, health insurance enrollment and selected pharmacy 
within patient's medical record. Therefore, it would have been obvious to a person of ordinary 
skill in the art the time the invention was made to include a group consisting of the above 
mentioned patient medical record within the system taught by Angles et al. and Coli et al. with 
the motivation of receiving accurate patient information to better inform the patient about 
advertisements regarding a particular product or service. 

As per claim 25, Coli et al. teaches a network-based system and method for ordering and 
cumulative results reporting of medical test at a hospital or physician office (reads on "using 
patient medical information and healthcare provider information collected from at least one of a 
plurality of sources") that includes advertising for a particular drug treatment or medical device 
that may be needed by the patient as part of the test results reporting output (see: column 4, lines 
25-35 and abstract). In addition, Coli et al. teaches a client computer is programmed to display 
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advertising and product information after receiving a request the user's computer (see: column 7, 
lines 25-47). 

As per claim 27, Coli et al. teaches the claimed product advertisements comprise 
pharmaceutical advertisements. This feature is met by the network-based system and method for 
ordering and cumulative results reporting of medical test at a hospital or physician office that 
includes advertising for a particular drug treatment (pharmaceutical advertisement) or medical 
device that may be needed by the patient as part of the test results reporting output (see: column 
4, lines 25-35 and abstract). 

As per claim 28, Angles et al. teaches the claimed at least one of the plurality of sources 
comprises collected user entered data and user actions as a user navigates through an electronic 
web page display (see: column 7, lines 65 to column 8, lines 5). 

As per claim 60, Angles et al. and Coli et al. teaches a network-based system and method 
for ordering and cumulative results reporting of medical test at a hospital or physician office that 
includes advertising for a particular drug treatment or medical device that may be needed by the 
patient as part of the test results reporting output (see: Coli et al.: column 4, lines 25-35 and 
abstract). In addition, Angles et al. and Coli et al. teaches a client computer is programmed to 
display advertising and product information after receiving a request the user's computer (see: 
Coli et al: column 7, lines 25-47). Angles et al. and Coli et al. teach a wide range of interactive 
communication mediums such as interactive television networks, telephone networks, wireless 
data transmission systems, two-way cable systems, customized computer networks, interactive 
kiosk networks, automatic teller machine networks, and the like (see: Angles et al.: column 9, 
lines 37-43). 
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Although Angles et al. and Coli et al. fail to teach a communications network selected 
from the group consisting of a global communications network, a communications inter-network, 
a wide area network, a local area network, a wireless telephone network, a satellite network, an 
interactive television network and a cable network. 

It is well known in the computer industry that product information is transmitted and 
display to a user via a global communications network. Therefore, it would have been obvious to 
a person of ordinary skill in the art the time the invention was made to include a global 
communication network to display product information with the system as taught by Angles et 
al. and Coli et al. with the motivation allowing a high volume of computers to transmit and 
receive information via a high speed network. 

As per claim 73, Angles et al. and Coli et al. all use a computer system with software to 
run all the programs performed on the system (see: Angles et al: column 3, lines 21-30 and Coli 
et al. column 9, lines 4-17). 

6. Claims 30-44, 64 and 74 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
U.S. Patent No. 6,385,592 to Angles et al. and U.S. Patent No. 6,018,713 to Coli et al in view of 
U.S. Patent No. 5,845,255 to Mayaud. 

As per claims 30-32, Angles et al. and Coli et al. teaches a network-based system and 
method for ordering and cumulative results reporting of medical test at a hospital or physician 
office that includes advertising for a particular drug treatment or medical device that may be 
needed by the patient as part of the test results reporting output (see: Coli et al.: column 4, lines 
25-35 and abstract). In addition, Coli et al. teaches a client computer is programmed to display 
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advertising and product information after receiving a request the user's computer (see: Coli et 
al.: column 7, lines 25-47). 

Angles et al. and Coli et al. fail to teach initiating an electronic prescription for the drug 
for a patient. 

Mayaud teaches an electronic prescription creation system for physician which can be 
transmitted across a network for fulfillment by a specified pharmacy according to the patient 
drug benefit plan (see: column 27, lines 30-50). 

One of ordinary skill in the art at the time the invention was made would have found it 
obvious to include the prescription management system as taught by Mayaud with the system of 
Angles et al. and Coli et al with the motivation of reducing prescription cost to the patients and 
to their drug benefit management company or government agency (see: Mayaud: column 4, lines 
25-29). 

As per claim 33, Mayaud teaches the claimed initializing parameters of the prescription 
to values based on the patient medical information (see: column 20, lines 50-67). 

As per claim 34, Mayaud teaches the claimed electronic prescription is electronically sent 
to a patient-selected pharmacy. This limitation is met by the electronic prescription creation 
system for physician, which can be transmitted across a network for fulfillment by a specified 
pharmacy according to the patient drug benefit plan (see: column 27, lines 30-50). 

As per claim 35, Mayaud teaches that if the prescription contains at least one refill, at 
least one prescription refill is not sent to the patient-selected pharmacy and is electronically 
stored for the patient. This feature is met by the electronic prescription system using the Refill 
field (100, Fig. 3) that shows the number of refills permitted as well as back calculating refills 
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(see: column 26, lines 3 1-60). The Examiner considers the refill field that stores the number of 
refills capable of not sending a prescription to the pharmacy if there is only one refill left. 

As per claim 36, Mayaud teaches the claimed electronically stored prescription refill is 
sent to the patient-selected pharmacy upon request of the patient (see: column 27, lines 30-50). 

As per claims 37-43, Angles et al. and Coli et al. teaches a network-based system and 
method for ordering and cumulative results reporting of medical test at a hospital or physician 
office that includes advertising for a particular drug treatment or medical device that may be 
needed by the patient as part of the test results reporting output (see: Coli et al.: column 4, lines 
25-35 and abstract). In addition, Coli et al. teaches a client computer is programmed to display 
advertising and product information after receiving a request the user's computer (see: Coli et 
al: column 7, lines 25-47). 

Angles et al. and Coli et al. fail to teach filtering of patient medical information including 
displaying or not displaying drugs the patient is allergic to. 

Mayaud teaches a Problem button (50, Fig. 3) that brings up a patient problem history 
information screen as shown in Fig. 12 which includes patient's drug related allergies, or drug 
reactions (filtering) and is activated by the Allergies button (52, Fig. 3) (see: column 20, lines 
20-40). 

The obviousness for combining the teachings of Mayaud in the system of Angles et al. 
and Coli et al. are discussed in the rejection of claim 30, and incorporated herein. 

As per claim 44, Angles et al. and Coli et al. teaches a network-based system and method 
for ordering and cumulative results reporting of medical test at a hospital or physician office that 
includes advertising for a particular drug treatment or medical device that may be needed by the 
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patient as part of the test results reporting output (see: Coli et al.: column 4 3 lines 25-35 and 
abstract). In addition, Coli et al. teaches a client computer is programmed to display advertising 
and product information after receiving a request the user's computer (see: Coli et al.: column 7, 
lines 25-47). 

Angles et al. and Coli et al. fails to teach filtering pharmaceutical advertisements for 
drugs that are not included in the formulary of the patient's insurance company. 

Mayaud teaches that the patient record including the patient's histories can show not only 
the drugs prescribed, but also the conditions for which they were prescribed, allergies, 
demographics, insurance coverage, treating health care providers, and so on (see: column 21, 
lines 33-37). In addition, Mayaud teaches a Problem button (50, Fig. 3) that brings up a patient 
problem history information screen as shown in Fig. 12 which includes patient's drug related 
allergies, or drug reactions (filtering) and is activated by the Allergies button (52, Fig. 3) (see: 
column 20, lines 20-40). 

The obviousness for combining the teachings of Mayaud in the system of Angles et al. 
and Coli et al. are discussed in the rejection of claim 30, and incorporated herein. 

As per claim 64, Angles et al. teaches a system and method for delivering customized 
advertisements to users of interactive device including computers connected to on-line services, 
interactive kiosks, interactive television system and the like (see: column 2, lines 49-62 and 
abstract). The system includes a consumer computer (10, Fig. 1), a content provider computer 
(14, Fig. 1) and advertisement provider computer (18, Fig. 1), which communicate with each 
other by use of a communication medium (20, Fig. 1) (see: column 7, lines 60-64). In addition, 
Angles et al. further teaches that a consumer directs the consumer computer (12, Fig. 1) to 
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communicate with content provider computer (14, Fig. 1) via the communication medium (20, 
Fig. 1) and based the consumer's profile, the advertisement provider computer (18, Fig. 1) 
selects an appropriate customized advertisement (30, Fig. 1) then sends it to the consumer 
computer (12, Fig. 1) (see: column 7, lines 65 to column 8, lines 28). Additionally, Angles et al 
teaches that the advertisement provider computer (18, Fig. 4) utilizes a variety of modules to 
store customer information and to generate customized advertisements (30, Fig. 1). The modules 
include a registration module (60 Fig. 4), an advertising module (62, Fig. 4), a registration 
database (68, Fig. 4), an advertisement database (70, Fig. 4) and an accounting database (72, Fig. 
4) (see: column 13, lines 34-47 and column 15, lines 32-43). 

Angles et al. fails to explicitly teach displaying targeted healthcare product information, 
prescription writing habits of a healthcare provider, selecting an advertisement for display to a 
user that is related to the at least one of the plurality of sources and transmitting the healthcare 
advertisement for electronically displaying to the user. 

Coli et al. teaches a network-based system and method for ordering and cumulative 
results reporting of medical test at a hospital or physician office that includes advertising for a 
particular drug treatment or medical device that may be needed by the patient as part of the test 
results reporting output (see: column 4, lines 25-35 and abstract). In addition, Coli et al. teaches a 
client computer is programmed to display advertising and product information after receiving a 
request the user's computer (see: column 7, lines 25-47). Furthermore Coli et al. teaches at block 
1710, that the computer using a communications network, such as the internet or a private 
network is used to create a complete cumulative results reporting record for that patient (see: 
column 18, lines 3-8). 
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The obviousness for combining the teachings of Coli et al. and Angles et al. are discussed 
in the rejection of claim 1, and incorporated herein. 

Angles et al. and Coli et al. fail to teach the prescription writing habits of a healthcare 
provider. 

Mayaud teaches a manually maintainable problem record maintenance screen for 
physician to maintain their own personal customized prescription, diagnosis, allergy or other 
useful lists to supplement the automatically maintained system lists (see: column 44, lines 19-48 
and Fig. 14). 

The obviousness for combining the teachings of Mayaud in the system of Angles et al. 
and Coli et al. are discussed in the rejection of claim 30, and incorporated herein. 

As per claim 74, Angles et al., Coli et al. and Mayaud all use a computer system with 
software to run all the programs performed on the system (see: Angles et al.: column 3, lines 21- 
30, Coli et al. column 9, lines 4-17, and Mayaud column 7, lines 13-20). 

Conclusion 

7. The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 

In related art (6,317,789) Rakavy et al teaches a method and apparatus for selecting 
advertisements and other information from a computer network database. 

In related art (6,298,348) Eldering discloses a consumer profiling system in which 
consumer profiles can be access by advertisers who transmit information characterizing their ads. 

In related art (6,073,375) Fant provides a display advertising system placed on one side 
of a two-panel elevator access door. 
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Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Robert W. Morgan whose telephone number is (703) 605-4441. 
The examiner can normally be reached on 8:30 a.m. - 5:00 p.m. Mon - Fri. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Joseph Thomas can be reached on (703) 305-9588. The fax phone numbers for the 
organization where this application or proceeding is assigned are (703) 305-7687 for regular 
communications and (703) 305-7687 for After Final communications. 

Any inquiry of a general nature or relating to the status of this application or proceeding 
should be directed to the receptionist whose telephone number is (703) 308-1 1 13. 
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